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Duke Energy:

The Package They 

Can’t Wait to Open
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About Atlas

Atlas helps economic developers reach national and international prospect and site 
selection audiences. 

Atlas Advertising is led by a former economic development practitioner and has worked 
with 70+ different economic development clients in nearly 40 US states and 6 countries.  
Our approach and experience means that our campaigns generate an average of three to 
ten times the response of other campaigns. 

Featured clients:

– Indy Partnership

– Muncie – Delaware County Economic Development Alliance

– Hoosier Energy 

– Economic Development Coalition of Southwest Indiana

– State of Ohio

– Charleston County, South Carolina
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Continue the dialogue with Atlas

• Continue the Conversation:  

– Follow us on Twitter:  www.twitter.com/AtlasAd

– Tweet questions using hashtag #AskAtlas

• Join the community of innovative economic 

development marketers

– Join our Next Gen Economic Development Marketers 

LinkedIn Group

http://www.twitter.com/AtlasAd
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How data can inform the 

discussion 
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What matters in prospect response:

• Speed of service

• Completeness of response

• Personalization/customiza

tion
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What one site selector says she can’t 

find anywhere else 

• Contact information

• Incentive programs

• Tax rates

• Recent announcements

• Industry-targeted info

• Map of your territory

• Largest employers

• Area colleges and 

universities

Tracey Hyatt-Bosman

1. Based in Chicago, IL

2. Former economic developer 

3. Specializes in renewable energy and data 

centers

Director of  Grubb & Ellis

Strategic Consulting Group 

Tracey.Bosman@Grubb-Ellis.com

mailto:Tracey.Bosman@Grubb-Ellis.com
mailto:Tracey.Bosman@Grubb-Ellis.com
mailto:Tracey.Bosman@Grubb-Ellis.com
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Please rate the following in terms of 

their importance as a source of 

information:

Information Source 
% Important, 

2011

% Important, 

2006

Site visits (including familiarization tours) 100% 100%

Existing relationships with ED officials 95% 88% 

Community websites 90% 63%

Third party national data sources 90% n/a 

Past experience with other deals 81% 71%

Word of  mouth from peers 57% 43%

Calls from local officials 48% 29%

Existing relationships with local real estate 

community 
38% 29%

National conferences 29% 0%

Trade magazines 29% 14%

Social Media/Social Networks 24% n/a 
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2011:  Access to Customers, Incentives, 

Proximity to Univ., Access to Workforce 

Lead the “Fastest Growing” Factors List

2011 2006 % difference

Access to customers (large markets) 95% 69% 26%

Financial incentives from communities 95% 69% 26%

Proximity to a research university 67% 43% 24%

Access to technical/scientific workers 90% 70% 20%

Quality or fit of  specific real estate 90% 75% 15%

Access to transportation infrastructure 90% 76% 14%

Pro-business tax-regulatory climate 95% 83% 12%

Access to senior management talent 76% 64% 12%

Quality of  life for employees 62% 60% 2%

Ability to recruit workforce 95% 96% -1%

A rapidly growing region 57% 60% -3%

Access to cultural amenities 43% 49% -6%

Access to outdoor recreation 10% 38% -28%

Climate (weather) 29% 58% -29%



Top 10 pages used 

nationally on ED websites

1. About Us (about the organization) 

2. Programs (that the organization offers) 

3. Data Center

4. News 

5. Relocate and Expand

6. Find Property 

7. Site Selection Services 

8. Workforce data and Information 

9. Database of  Companies or Largest Employers 

10.Maps of  the Area
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How companies and economic 

developers can work together
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So what about the packaging?
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Speed:  Start with Self Service: Data 

Cart/Proposal Builder on your website

www.rightplace.org
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Speed:  Make that content available 

through different platforms
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Completeness:  Answer every question 

in the RFI:

• Contact information

• Incentive programs

• Tax rates

• Recent announcements

• Industry-targeted info

• Map of your territory

• Largest employers

• Area colleges and 

universities
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Customization/Personalization– you can 

submit personalized proposals online
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Contact Atlas

Contact information:

2601 Blake Street, Suite 301

Denver, CO 80205

Contact: Ben Wright

t: 303.292.3300 x 210

benw@Atlas-Advertising.com

www.Atlas-Advertising.com

LinkedIn Profile | LinkedIn Group | Twitter | Blog | Slidespace

mailto:ben.wright@ccintellect.com
mailto:ben.wright@ccintellect.com
mailto:ben.wright@ccintellect.com
mailto:ben.wright@ccintellect.com
http://www.atlas-advertising.com/
http://www.atlas-advertising.com/
http://www.atlas-advertising.com/
http://www.linkedin.com/in/atlasad
http://www.linkedin.com/groups?gid=1846646
http://twitter.com/AtlasAd
http://blog.atlas-advertising.com/
http://www.slideshare.net/wright0405

